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In Cooperation

Together, step-by-step, you and I
are turning sweatshops around the

world into workplaces that offer people
living wages, decent conditions, and
opportunities to create better futures
for themselves and their families.

Thanks to the pressure consumers,
investors, workers, and allied organiza-
tions are putting on major corporations,
companies like Liz Claiborne, Bebe, the
Gap (see Sweatshop Victories, p. 15)
and Talbots are taking steps to moni-
tor and improve conditions in the fac-
tories they contract with here in the US
and around the world.

Notice the goal here: As we work for
an end to sweatshops, we are demanding
that these companies improve the con-
ditions, wages, and opportunities in their
factories. Indeed, the goal is NOT to close
sweatshops and put already impover-
ished people out on the streets. What we
want is a complete turnaround—from
sweatshops to responsible workplaces.

We are making progress—but we
have a long way to go. That’s why, on
behalf of people laboring in factories
and fields everywhere, we present you
with this issue of the Co-op America 
Quarterly on “Ending Sweatshops.” In 
it, we bring you the latest and most
effective strategies for increasing the
pressure on corporations to create
workplaces that work for everyone.

Naming Names: Co-op America’s
Retailer Scorecard
In this issue, we are also pleased to
launch Co-op America’s Retailer Score-
card (see p. 6). We name names and tell
you which of the major discount and
retail stores have the biggest problems
with sweatshops in their supply chains.
You’ll see that Wal-Mart, with its
refusal to deal with its labor problems
here and abroad and its legendary con-
tracts forcing prices down each year,
rates an “F.” And Kmart, Kohl’s, Target,
Sears, and J.C. Penney are nipping at
Wal-Mart’s heels with “D” ratings.

Use this Scorecard to guide where
you will shop—and refuse to shop—and
let the retailers know why. Share it with
your friends and family. 

Wal-Mart Needs to Hear from  Us
Please also join us in putting pressure
on Wal-Mart, the only company to
receive our “F” grade, to improve its
labor practices here in the US and
around the world. Visit our sweat-
shops.org Web site to send an e-mail to
Wal-Mart, or to find information for
writing letters. 

I’m counting on you—I want 
Wal-Mart to hear from all 65,000 of 
our members. We need to accelerate 
the drum beat for Wal-Mart to enact
real reform—from living wages to

workers’ rights and community own-
ership. Take every opportunity to tell
Wal-Mart we demand a complete turn-
around.

Vote with Your Dollars Every Day 
With Co-op America’s Retailer Score-
card telling you which companies to
avoid, turn to our National Green Pages™
(www.greenpages.org) and our Green
Festivals to find what you need.  

People often ask me: “I love this idea
—purchasing from the most responsible
companies and supporting the growth
of a green economy. But is it realistic?
Can I really find what I need, at prices
I can afford?”

Absolutely yes! To give you an
example of just how easy it can be, I
assembled a list of the clothing pur-
chases I’ve made over the past several
months. In each case, I got beautiful,
sweat-free clothes at comparable prices
—and the satisfaction of knowing that I
am supporting workers, the environ-
ment, responsible companies, and the
growth of the green economy. Check it
out in the box below—and let me know
about your great green finds.  

Here’s to using our economic clout
for people and the planet,

Alisa Gravitz, Executive Director

YES, YOU CAN BUY SWEATSHOP-FREE: ONE QUICK SNAPSHOT
PURCHASE COMPANY PRICE PRICE COMPARE COMMENTS
Sierra suit: jacket & skirt Birdland Ranch , $355 $395 Ann Taylor Perfect for negotiating social and environmental improvements 
Organic cotton www.birdlandranch.com Dry clean only in corporate boardrooms. No dry cleaning saves money and 

the environment over the life of the suit.
Basic black traveling suit: Local thrift store $40 $395 Ann Taylor Purchases from thrift shops recycle clothes, and reduce the 
jacket, skirt & slacks Dry clean only overall clothes budget. I now have two suits for $395, the price 
Machine washable of one Ann Taylor suit.
White blouse The Emperor’s Clothes , $68 $88 Talbot’s Works with both suits; beautiful texture and feel; far superior
Hemp/silk blend www.emperorshemp.com to any blouse I’ve found in a department store.
Casual multi-color jacket Cheppu Himal , $76 $85–$120 Chico’s Perfect for strategy planning meetings with allies; 
Cotton; fair trade www.cheppu.com one-of-a-kind graphics and buttons; far more beautiful 

than anything I could find at Chico’s.
Camisole Maggie’s Organics , $15 $24–$45 J. Jill Maggie’s Organics partnered to help start the women-owned 
Organic cotton www.maggiesorganics.com cooperative in Nicaragua that makes these beautiful camisoles.

m

m

m

m

Sweatshops and Child Labor: Use Your Voice
and Economic Choices for Change



CO-OP AMERICA’S Guide to Ending Sweatshops  

Table of Contents

1

Ending Sweatshops
Introduction . . . . . . . . . . . . . . . . . . . 2
• The Run for the Border . . . . . . . . . . . . . . . 3
• What Workers Want . . . . . . . . . . . . . . . . . 4

Sweatshop Victories . . . . . . . . . . . . . 5

Co-op America’s
Retailer Scorecard . . . . . . . . . . . . . . 6

Frequently Asked Questions. . . . . 8
• Labels to Look For . . . . . . . . . . . . . . . . . . 9

10 Ways to End Sweatshops . . . . . . . . . . . . . . . . . . . . . . . . 10
• Independent Monitoring:  A Key to Ending Sweatshops . . . . . . . . . . . 11
• Wellesley Students and Sweatshops . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13
• Sweatshops and the Right to Know . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14

Buying Sweatshop-free . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15

Ro
bi

n 
Ro

m
an

o

PUBLICATIONS STAFF
DIVISION DIRECTOR Dennis F. Greenia
EDITOR Tracy Fernandez Rysavy
MANAGING EDITORS Liz Borkowski, Andrew Korfhage 
EDITORIAL ADVISERS Alisa Gravitz, Denise Hamler
GRAPHIC DESIGNER Jenny Thuillier
ILLUSTRATOR Jem Sullivan
PUBLISHER Denise Hamler
ADVERTISING Denise Hamler, Rob Hanson

CO-OP AMERICA STAFF
EXECUTIVE DIRECTOR Alisa Gravitz
MANAGING DIRECTOR Todd Larsen
EXECUTIVE ASSISTANT Justin Conway
PUBLIC EDUCATION AND MEDIA COORDINATOR

Amanda Chehrezad
STRATEGIC PROGRAM DEVELOPMENT MANAGER Erin Gorman

CONSUMER PROGRAMS
DEVELOPMENT AND MARKETING DIRECTOR

James M. Perry, Jr.
DEVELOPMENT MANAGER Beth Porterfield
DIRECT MARKETING COORDINATOR 

Paula Wertheim
MARKETING & CONSUMER PROGRAMS COORDINATOR

Amanda Romero
MEMBER SERVICES/OPERATIONS COORDINATOR

André Smith
MEMBER SERVICES REPRESENTATIVES Lisa Kaiser, 

Talibah Morgan 
MEMBERSHIP EDUCATION AND OUTREACH ASSISTANT

Priscilla Begin
DATA ENTRY SPECIALISTS Kitty Shenoy, Deanna Tilden
FAIR TRADE PROGRAM DIRECTOR Erin Gorman 
WOODWISE/PAPER DIRECTOR Frank Locantore
WOODWISE/PAPER INTERN Brianna Miller

GREEN BUSINESS PROGRAMS
BUSINESS DIVISION DIRECTOR Denise Hamler
BUSINESS MEMBERSHIP SCREENING MANAGER Jaime Albee
BUSINESS MEMBERSHIP COORDINATOR Tish Kashani
GREEN BUSINESS DEVELOPMENT COORDINATOR

Dawn Zurell
MEMBERSHIP & DEVELOPMENT COORDINATOR Jeff Goldman
SPECIAL PROJECTS & ADVERTISING MANAGER Rob Hanson
SOLAR CATALYST PROGRAM CHIEF SCIENTIST Joe Garman 
SOLAR CATALYST PROGRAM RESEARCH DIRECTOR

Lester Greenman 

SOCIAL INVESTING PROGRAMS
SOCIAL INVESTMENT DIRECTOR Fran Teplitz
MEDIA DIRECTOR Todd Larsen
ADVOCACY & PUBLIC POLICY COORDINATOR

Tracey Rembert
COMMUNITY INVESTMENT COORDINATOR Justin Conway

TECHNOLOGY & INFORMATION SYSTEMS
DIVISION DIRECTOR Russ Gaskin
SENIOR APPLICATIONS DEVELOPER Bernadette Morales Gaskin 
IT/WEB MANAGER Kiko Alvarez-Calderon
INTERNET SYSTEMS ENGINEER Larry Kostmayer
SENIOR CORPORATE RESPONSIBILITY RESEARCHER

Connie Murtagh
CORPORATE RESPONSIBILITY RESEARCH INTERN

Kara Candito

FINANCE
DIRECTOR OF FINANCE & REVENUE Daphne Edwin
JUNIOR ACCOUNTANT Kristy Boland
ACCOUNTS RECEIVABLE CLERK Jacqueline Petteway
ACCOUNTS PAYABLE ASSISTANT Lisa Kaiser

FOUNDER/PRESIDENT EMERITUS Paul Freundlich 

CO-OP AMERICA QUARTERLY (ISSN: 0885-9930) is free with 
Co-op America Individual Membership ($20/year) or Business
Membership ($60/year). Back issues may be ordered for $6 by 
calling 800/58-GREEN. We welcome requests to reprint articles;
e-mail andrew@coopamerica.org, or call 202/872-5328.

To change your address or to receive information on membership
or Co-op America Business Network services, call 202/872-5307
or e-mail info@coopamerica.org. 

Co-op America
1612 K St. NW, #600, Washington, DC 20006

800/58-GREEN • fax 202/331-8166

Copyright 2004. Green Pages is a trademark of the 
Co-op America Foundation. Used under authorization.

Co-op America is dedicated to creating a
just and sustainable society by harnessing
economic power for positive change. Co-
op America's unique approach involves
working with both the consumer
(demand) and business (supply) sides of
the economy simultaneously.

Co-op America's programs are designed
to:  1) Educate people about how to use
their spending and investing power to
bring the values of social justice and envi-
ronmental sustainability into the econo-
my; 2) Help socially and environmentally
responsible businesses emerge and thrive;
and 3) Pressure irresponsible companies
to adopt socially and environmentally
responsible practices.

Here's what you can do:

Reduce, reuse, recycle, and repair to
conserve and protect the Earth's
resources. 

Read Co-op America’s Real Money
newsletter and Co-op America Quarterly
for sustainable living tips for you, your
workplace, and your community.

Reallocate the purchases you make from 
irresponsible companies to socially and 
environmentally responsible businesses.
Turn to Co-op America's National Green
Pages™ to find green businesses. 

Reinvest in the future through socially
responsible investing. Turn to Co-op
America's Financial Planning Handbook
for your how-to guide. Use the financial
services of Co-op America business mem-
bers.

Visit our Web sites: coopamerica.org,
greenpages.org, responsibleshopper.org, 
woodwise.org, shareholderaction.org,
socialinvest.org, communityinvest.org,
sweatshops.org, realmoney.org,  
ecopaperaction.org, fairtradeaction.org

Co-op America's programs are supported 
almost entirely by contributions from our 
members. Individual memberships begin
at $20, business memberships at $60. All
members receive our publications and
access to our services. Business member-
ship, pending approval, also includes a
listing in Co-op America's National Green
Pages™.

As a national nonprofit 501(c)(3) member-
ship organization, all contributions to Co-
op America are tax-deductible. We wel-
come your membership and contribu-
tions.

Co-op America
1612 K Street NW, Suite 600

Washington, DC 20006
800/58-GREEN • 202/872-5307

info@coopamerica.org



“Most of the dense little rectangular patches were con-
centrated in Asia and Latin America, taking faraway, complex
issues, and planting them as close to home as the clothes on
our backs,” notes Klein.

As the map exercise reminded Klein, every stitch of every
T-shirt or jacket or pair of jeans that we wear was put there
by another human being located somewhere on the planet that
we share. Someone placed every drawstring in every hooded
sweatshirt, and someone stitched the sole onto every pair of
running shoes. Someone picked every banana we eat, sewed
the seams on every baseball we throw, and snapped the wheels
onto every toy car we have ever given as a present to a child.

The clothing, sports supplies, housewares, foodstuffs, and
toys we buy get to our local stores through a series of steps
known as the supply chain. Most large retailers order 
merchandise from dozens or even hundreds of subcontractors,
who in turn assign various pieces of production to different
factories. All too often, someone at some point in the chain
decides that maximizing profits is more important than
upholding fair labor standards and requires workers to 
produce products in less time, for less money, or in less safe
conditions. Most of us would never want to buy products that
depend on exploitation at the point of production, but the
supply chain can be hard to follow.

That’s why we’ve produced this guide.
Not only is it important to be mindful of the sweatshop

problem at the beginning of the supply chain, illustrated by
Quang Thi Vo’s story below, but it’s important to know how to

create solutions at our end of the supply chain, and how to avoid
companies known to have a record of sourcing from sweatshops.

On p. 6 of this guide, we present “Co-op America’s 
Retailer Scorecard,” where we highlight some of the most 
egregious sweatshop abuses of the last few years, identifying
the business-as-usual retailers involved. Showing how the
same retailers source from questionable factories from Asia to
the Americas, our scorecard grades them accordingly to help
you make informed purchasing decisions. Plus, throughout 
this guide, we’ll show you how workers, consumers, business
leaders, and human rights activists are working to end 
sweatshops—and how you can help.

THE BEGINNING OF THE SUPPLY CHAIN—
QUANG THI VO
In early 1999, Quang Thi Vo was a young mother with a husband
and two children, working as a seamstress in Quang Dinh City,
Vietnam. She earned about $20 a month, and her family lived
in a small house without indoor plumbing. Dreaming of a 
better future, Vo was enticed by a radio ad promising lucrative
sewing work in the US territory of American Samoa.

“Because my family was poor, I thought I would go to
American Samoa to make some money and support them,” said
Vo, now 34. “But when I got there, I was so disappointed.”

Vo borrowed $5,000 to cover airfare and work permits, 
and said goodbye to her family, looking forward to her new
opportunity. Describing her first impressions of the Daewoosa
Garment factory, however, Vo told Co-op America Quarterly

A child carpet weaver, her
hands swollen from her work,
sits next at her loom in Nepal.
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Sweatshops

Sweatshops 

aren’t inevitable.

Our guide shows 

how you 

can use your 

consumer and

investor power 

to help abolish

sweatshop 

practices around 

the world.

IN HER 2002 BOOK NO LOGO, NAOMI KLEIN TELLS THE STORY OF ATTENDING AN ANTI-SWEATSHOP WORKSHOP THAT

BEGAN WITH THE GROUP’S LEADER PASSING AROUND A PAIR OF SCISSORS AND ASKING PARTICIPANTS TO SNIP THE

TAGS OFF THEIR CLOTHING. THE LEADER THEN UNFURLED A GIANT MAP OF THE WORLD AND SEWED THE TAGS IN

PLACE ACCORDING TO EACH GARMENT’S COUNTRY OF ORIGIN.

designates Co-op America Business Network MembermCO-OP AMERICA’S Guide to Ending Sweatshops2
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through an interpreter that even her first glimpse of her new
workplace failed to live up to what was advertised in Vietnam.

“I had heard that the factory was big and beautiful,” said
Vo. “But when I came it was small and simple, and I saw that
there was nothing there. People were living in small rooms, 18
to a room, with no good food and no air-conditioning.”

The worst was yet to come.
Once they started work at the garment factory, Vo and

around 200 other Vietnamese women found themselves trapped
in virtual slavery. Deep in debt from paying for passage to
Samoa, the workers couldn’t earn money fast enough to climb
out, with factory bosses paying them only a fraction of what they
had promised. Workers were threatened with confiscation of
their passports and were deprived of food or beaten by the
guards at the workers’ compound if they complained.

“We couldn’t move around freely,” said Vo, describing life
under armed guard. “If the owner asks you to come to the 
factory, you have to go. But if it was a time when they didn’t
have any jobs at the factory, the guards wouldn’t let you out
[of the company barracks] to look for a way to make money.”

Vo said she was at work at the factory during a particularly
gruesome incident documented by the US Department of Labor
(DOL). According to DOL documents, a fight broke out on
the factory floor one day, which resulted in guards and 
supervisors beating workers into submission. One victim had
her eye gouged out with a plastic pipe, and others were 
hospitalized for their injuries.

According to the DOL, Vo and her fellow workers toiled 
up to 14 hours a day, filling orders for J.C. Penney, Kohl’s,
Target, Sears, and other US companies, as corroborated by
court records. What’s more, American companies could sell

these goods under the “Made in
the USA” label, since they had
been sewn in a US territory.

Finally, in December of 2000,
about a month after the fight on
the factory floor, the South Kore-
an owner of the factory, Kil Soo
Lee, was arrested on charges of
human trafficking. In March of
2001, Vo was among many Viet-
namese workers relocated to the
US as witnesses against Lee.
Working with a grant from the
US Department of Justice, the Virginia-based nonprofit Boat
People S.O.S. helped Lee to resettle in northern Virginia, and
she testified against her former boss during his trial. Lee was
convicted in February of 2003.

Today, Vo works as a manicurist in Virginia and has recent-
ly received her “T” visa, a visa specifically for victims of human
trafficking. Though she is still waiting to receive back wages
and restitution for her time at Daewoosa, her husband and 
children are planning to join her in the US soon.

Vo’s story is a microcosm of the sweatshop problem, which
isn’t confined to the clothing industry. Human rights violations
abound in factories where workers make sporting equipment,
athletic shoes, hand-woven carpets, and children’s toys, 
and on farms. Fortunately, sweatshop abuses—from unsafe
workplaces, to unfair compensation, to the exploitation of 
children—aren’t inevitable. People like Frances Bartelt, whose
story is told below, are using consumer power on their end of
the supply chain to abolish sweatshop practices.

Quang Thi Vo was lured to a
sweatshop in American Samoa
by promises of a “big and 
beautiful” factory and a living
wage to support her family.

When the Levi-Strauss Co. closed its plant 
in San Antonio, TX, in January 2004, the last
2,000 workers manufacturing Levi’s jeans in
the United States found themselves laid off.

For 150 years, the famous blue jeans
company had produced its garments in the
US, but in the mid-1990s, citing competition
and pressure to reduce costs, Levi’s began
shifting its production overseas. Today,
Levi’s, once an American icon, makes no
blue jeans in the US, an irony that’s not 
lost on the laid-off workers.

“What happens to our American dream?”
asked Marivel Gutierez, who worked for
the San Antonio plant for 24 years. A former
side-seam operator, Gutierez told a New
York Times reporter that she hoped workers
in Mexico and elsewhere would benefit
from her community’s loss of jobs, but at 
43 years old, she said she worried about
what kind of job she could get next.

By firing Gutierez and her co-workers,
Levi’s eliminated thousands of jobs that paid
as much as $18 an hour, in favor of hiring new
workers in places like Tehuacan, Mexico, where
average wages top out at about $50 a week. 

And while Gutierez searches for work in
San Antonio, her hope that communities in
Mexico might benefit from her loss goes
unrealized. The influx of manufacturing
jobs to cities in Mexico draws workers 
out of their villages in the countryside to
compete for low-wage sewing positions,
emptying rural villages and destroying local
agriculture. Meanwhile, big city factories
don’t pay enough for workers to support
their rural families, creating a cycle of
poverty, while long hours at the factory
and crowded living conditions at worker
dormitories fail to foster healthy 
communities in the cities.

“Families that would have been farmers
are no longer working the land but are
assembling cheap jeans for the United
States and Canada,” says Ian Thomson of
the Maquila Solidarity Network. “Not only
does this by itself alter local communities,
but the effects of the manufacturing
processes hurt communities, too. A lot 
of the designs on jeans are made by toxic
chemical treatments done by hand. This
gives American consumers the look they

want, but it’s unhealthy for workers, 
and these chemicals end up going into 
the community’s water supply for 
irrigating crops.”

Ultimately, shifting manufacturing to
areas where corporations can pay low
wages and evade tough labor and environ-
mental standards negatively impacts all
communities involved. Unfortunately, 
corporate leaders like Levi’s Philip Marineau
have said they think consumers no longer
care about the communities where their
products are made.

“Consumers are used to buying products
from all over the world,” Marineau told the
New York Times. “The issue is not where
they’re made. For most people, that’s not
gut-wrenching anymore.”

It is gut-wrenching, however, for workers
like Josephine Rosales, a 55-year-old 
seamstress laid off after 26 years at the
Levi’s plant in San Antonio, who lamented
to the Times, “If only more people would
pay attention to what they buy and where
it was made.”

—Andrew Korfhage

THE RUN FOR THE BORDER: WHAT SWEATSHOPS DO TO COMMUNITIES
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THE END OF THE SUPPLY CHAIN—
FRANCES BARTELT
Around the same time Vo relocated to the US, Milwaukee 
resident Frances Bartelt read about some Nicaraguan
sweatshop abuses in the Milwaukee Journal Sentinel.

The Journal Sentinel reported in early 2001 on the plight of the
workers producing blue jeans at the Nicaraguan Mil Colores
plant, a supplier of Milwaukee-based Kohl’s Department
Stores. (Turn the page to see Co-op America’s ratings of Kohl’s
and other retailers.) In the article, Frances read about work-
ers fired for their union activities and about workers protest-
ing low wages, harsh managers, and supervised bathroom
breaks. She also read the comments of Mil Colores owner Craig
Miller, who moved his factories from the US to Nicaragua in
the 1980s, as he explained his view that wages as low as 20
cents an hour for Nicaraguans are simply a fact of life for man-
ufacturers who want to compete in the global marketplace.

“The American public, they want quality, and they want
price,” Miller told the Journal Sentinel. “People don’t purchase
with their conscience. If they did, we’d still be manufacturing
in the US.”

Bartelt vehemently believed that Miller was wrong. People
do purchase with their consciences. One week later, she 
fired off a letter to the editor of the Journal Sentinel, which the 
paper published.

“I would like to take issue with Craig Miller’s [argument
that] it’s okay to violate fundamental human rights, as well as
labor rights, because the American public wants low prices,”
wrote Bartelt. “This is one American consumer with a 
conscience who will be taking a stand on the sweatshop issue
by not buying sweatshop-produced jeans.”

At the same time, some concerned Kohl’s shareholders
helped some of Miller’s fired workers, such as Rosa Esterlina
Ocampo Gonzales, visit the US to draw attention to conditions
at the factory. The shareholders drafted a resolution asking
Kohl’s to pressure its suppliers (including Mil Colores) to adopt
a code of conduct based on international labor standards.

The pressure worked, and by the end of 2002, Mil Colores
had reinstated many of its fired workers (including Ocampo)
and had drafted a labor agreement with its workers that was
described by union leaders and the National Labor Committee
as “excellent … a model agreement that could set a new labor
rights precedent for Nicaragua and all of Central America.”

As for Bartelt, she recently told Co-op America that 
she spread the word about Mil Colores because she feels a 
connection between her purchasing power and the efforts of
workers, like Rosa Ocampo, who manufacture the clothing she
buys. She said ensuring that her purchases don’t cause harm to
others along the supply chain is important to her, and that the
example of Mil Colores inspired her to take other steps to
change America’s purchasing patterns.

“I pay more attention to where I shop now, and I also buy
lots of used clothing,” said Bartelt. “Plus, now I’m working on
the Milwaukee Clean Clothes Campaign, which lobbied for a
city resolution requiring Milwaukee to avoid sweatshops in 
its purchasing of clothing for government employees.” (The 
resolution passed unanimously in April 2003.)

Frances Bartelt’s letter and comments could have been
made by any one of our 65,000 Co-op America members, many
of whom have shifted their purchasing habits, worked with
community groups, written letters to the editor, voted on
shareholder resolutions, and taken countless other steps to end
sweatshops. Thank you to all of you who’ve taken action or are
planning to do so. Together, we’ve achieved major victories
(see p. 5), and there’s still much to do. We hope this guide will
help you take new steps (see p. 10) or help you educate others
to join you in your work to end labor abuses. 

As dramatically illustrated by Naomi Klein’s logo 
exercise, behind every label is a point of origin—a place, 
somewhere on our planet, where human hands performed real
labor to manufacture the products that we buy. Behind each of
those products is a Quang Thi Vo or a Rosa Ocampo, and it is
everyone’s responsibility—in our roles as consumers, investors,
retailers, subcontractors, and producers—to appreciate those
human connections and ensure fair and humane treatment for
everyone involved in the supply chain, from the beginning to
the end.  —Andrew Korfhage

designates Co-op America Business Network MembermCO-OP AMERICA’S Guide to Ending Sweatshops4
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WHAT WORKERS WANT
When these conditions are met, sweatshops will cease to exist:

A Living Wage: Companies must pay workers a living wage—
enough to meet their basic human needs and enable them to plan
for a better future.

Education: Workers and their families need the opportunity to
achieve an education. To advocate for better conditions, workers
need to be educated about their rights, including local labor laws.

The Right to Self-Determination: Factory workers must be able
to freely associate and advocate for rights and improvements to
their working conditions, pay, and benefits without fear of
reprisal. Outside of the factories, workers need the right to form
cooperatives or worker-owned enterprises in their communities.
THE KEY TO ENDING SWEATSHOPS
Together, workers, activists, and consumers have determined that
the following elements are key to ending sweatshops:

Full Public Disclosure: Companies must disclose the treatment
and pay of workers—how and where products were made.

Accountability: Full public disclosure must be backed with
independent monitoring of working conditions and pay.

Responsible Actions: Violations discovered through independent
monitoring must be corrected in a way that protects workers and
their jobs. Such corrections include paying for education for child
workers found in factories and paying adults a living wage.

H
um

an Rights & Labor Com
m

issions of Tehuacan Valley 

Workers in Mexico sew pants at a sweatshop in the Tehuacan Valley.
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Thanks to the collective efforts of

workers, activists, and concerned

consumers, we enjoyed the 

following victories against 

sweatshops in 2003-2004.

Ending
Sweatshops

Sweatshop 
Victories

May 2004—Gap Inc. Sets New Public Disclosure
Standards. Clothing giant Gap Inc. released a landmark
social responsibility report detailing results from extensive
inspections at 3,000 of its manufacturing facilities 
worldwide. Inspectors have been monitoring factories for
compliance with Gap's Code of Vendor Conduct since 1996,
but the May report marks Gap's first public disclosure 
of inspections results, which included the discovery of
numerous safety, wage, and hour violations. Gap stated
that it will work with noncompliant manufacturers to 
foster improvements, though it will sever ties with 
manufacturers that refuse to address problems. (In 2003,
the company revoked approval of 136 factories.) Socially
responsible investors who conducted two years of dialogue
with the company on this issue applauded the release 
of the report as an important step forward on public 
disclosure and accountability.

March 2004—Bebe Settles Sweatshop Lawsuit With 
Garment Workers. Bebe Stores Inc., a California-based
women’s clothier, announced in March that it would agree
to a settlement in a federal lawsuit, originally filed in
December 2001, which alleged sweatshop conditions at
two Southern California factories contracted to produce
garments for the Bebe label. According to the Asian Pacif-
ic American Legal Center (APALC), which represented the
13 garment workers who sued Bebe, workers were subject
to “harassment and inhumane treatment” and typically
toiled 11-hour days, six days a week. The lawsuit further-
more alleged that the factories denied workers a minimum
wage (and overtime wages) by forcing them to punch out
on the time clock while continuing to work “off the books.”
Although the terms of the settlement were not publicly
disclosed, Minah Park, an attorney for APALC, called the
settlement “mutually satisfactory” and “long overdue.”

January 2004—Workers Gain Rights Through Settlement
of Saipan Lawsuits. Workers and labor advocates involved
in a series of high-profile lawsuits against 27 US retailers
and 23 Saipan garment factories settled the last of their suits
for a combined $20 million, securing contributions to the set-
tlement from all named US retailers except Levi-Strauss and
Co. The landmark settlement is the largest award to date
in an international human rights case and will trigger back
payments of as much as $4,000 (or nearly a year’s salary)
each for about 30,000 workers. Furthermore, independent
monitoring of Saipan garment factories has begun, and the
settling companies agreed to a code of conduct that 
prohibits a number of sweatshop abuses. 

September 2003—New York Law Allows Public Schools
to Shun Sweatshops. New York governor George Pataki
signed a bill in September of 2003 allowing public 
colleges and school districts in New York state to choose

suppliers of soccer balls, footballs,
tennis gear, and other sports equip-
ment based on their commitment
to fair labor practices, rather than
solely on price. 

July 2003—US Bans All Imports
from Burma. Following years of
activist pressure for US corporations
to stop doing business with the
Burmese military dictatorship, 
Congress passed and the president
signed the Burmese Freedom and
Democracy Act of 2003 in July.
Although many companies had
already announced their intention
to stop doing business with Burma
in response to activist pressure, the
law codified that no US company
may import goods made in Burma. 

May 2003—State of Maine Passes
Anti-Sweatshop Law. In early May of 2003, Maine 
governor John Baldacci signed the nation’s first state-level
anti-sweatshop law, requiring companies doing business
with the State of Maine to sign a code of conduct 
affirming that their products are not made with sweatshop
or child labor. The law applies to all companies selling
textiles, clothing, or footwear to the state, and requires
that companies provide the names and addresses of each
of their suppliers. The Maine legislature provided $100,000
in funding for a purchasing database for state-level staff to
monitor factory working conditions. If any factory in the
supplier database is found to be in violation of state 
standards, the law calls for the State of Maine first to help
bring the facility into compliance, then to terminate the
contract if sweatshop conditions continue.

March 2003—Former Sweatshop Workers Launch Sweat-
Free Label. Former employees of Bed & Bath Prestige, a
Thai garment-manufacturing company, established their
own manufacturing cooperative in March of 2003 after
their former employer ceased operations and fled the
country. A producer of sportswear for Adidas, Nike, Fila,
and Umbro, Bed & Bath Prestige still owed workers more
than $400,000 in unpaid wages and severance pay at the
time of its October 2002 closing. Aggrieved workers 
succeeded in securing lost wages from the Thai Ministry 
of Labor and successfully campaigned for changes in 
the law regarding severance pay. Then, they launched 
their own worker-owned cooperative under the name 
“Solidarity Group.” With borrowed sewing machines and
loans from the Labor Ministry, Solidarity Group now 
produces clothing under the label “Dignity Return.”
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Nicaragua: In April 2001, a Nicaraguan court ordered
Chentex—a Taiwanese-owned maquila that was making jeans
for  J.C. Penney, Kmart, Kohl’s, and Wal-Mart—to rehire nine
illegally fired union leaders. Chentex had been targeted by the
National Labor Committee for its union busting activity, while
workers earned just 18 cents for each $24 pair of pants they
sewed. [Source: National Labor Committee]

Around the World with      

El Salvador: In December 2003, the
nonprofit Human Rights Watch reported
that US retailers J.C. Penney, Kmart, and
Wal-Mart did business with the Confec-
ciones Ninos factory before it closed in
March 2002. Workers at the plant reported
being denied overtime wages, drinking
water, bathroom visits, and sick days, in
addition to being threatened with termina-
tion for union activity. [Sources: Human
Rights Watch, The Economist]

✲

El Salvador: The National Labor
Committee (NLC) in March 2001 exposed 
a suppressed El Salvador government 
report that documents worker abuses at the
Leader Garment Factory, where workers said
they were locked in the factory compound,
were subjected to mandatory pregnancy
tests, had no right to organize, and were paid
less than one-third the cost of living. At the
time of the report, Kohl’s, Sears, and Target
sourced from Leader Garments. [Source: NLC]

✲

✲

✲

Mexico: The nonprofit Sweatshop Watch reported in March of 2004 that the remaining 
500 workers at the Tarrant Apparel Group’s factory in Ajalpan, Mexico, were fired after trying to
organize a union. The mass firing brought to 5,000 the number of Tarrant layoffs in Mexico since
union organizing began in June 2003. Workers allege working 24-hour shifts for Tarrant, without
overtime pay or the profit-sharing bonuses mandated under Mexican law. Tarrant denies the
charges and says losing contracts to China forced the layoffs. Wal-Mart and Kmart sourced from
Tarrant before the first round of firings. Federated inked a deal with Tarrant in April 2004 to 
begin production on a line of clothing called “American Rag” to be sold at Macy’s this fall.
[Sources: Sweatshop Watch, Orange County Weekly, Women’s Wear Daily]

American Samoa: Lee Kil-Soo, owner of the 
Daewoosa factory in American Samoa, was convicted in 
February 2003 of human trafficking for illegally confining 
workers in “involuntary servitude,” holding their passports, 
and threatening deportation in retaliation for any acts of 
non-compliance. A US Department of Labor (DOL) investigation
reported that workers at Daewoosa were often beaten, deprived
of food, and forced to work without pay. Clothing produced by
the Daewoosa factory was sold with the “Made in the USA”
label, because American Samoa is a US territory. Before Mr. Lee’s
arrest and the closing of the factory, Daewoosa supplied 
clothing to J.C. Penney, Kohl’s, Sears, Target, and Wal-Mart.
According to the Manchester Guardian Weekly, only J.C. Penney
has paid back wages to the Daewoosa workers. [Sources: DOL,
Manchester Guardian Weekly, Washington Post] 

✲

San Francisco, California: The US Department of Labor urged California’s Labor
Commissioner in October 2002 to help provide unpaid wages to more than 200 garment workers
who were owed almost $1 million. The workers (mostly Chinese immigrant women) worked for
months without pay at three San Francisco factories known as the Wins facilities. After labor 
violations at the factories were uncovered in 2001, proceeds from Wins shipments were directed
into a fund designated for paying workers; now that Wins has filed for bankruptcy, creditors are
attempting to claim those funds instead. Wins made clothing for customers that included
Kmart, Sears, and Wal-Mart. [Sources: San Francisco Chronicle, Sweatshop Watch]

W ith sweatshop abuses spanning the global marketplace, and with more and
more giant corporations subcontracting their manufacturing to third parties,
how to make an informed choice about where to shop for

sweatshop-free products is one of the questions people most often
ask us. That’s why we’re publishing Co-op America’s “Retailer
Scorecard” as an at-a-glance reference to help you choose where to
shop—and equally important, where to avoid shopping. 

Thanks to the dedicated efforts of watchdog groups, investigative reporters,
and factory inspectors worldwide, worker abuses that might have continued
unnoticed have been exposed and corrected or punished. Consolidating the
efforts of these diligent sources, we’ve gone around the world with eight
major players in America’s retail landscape, looking at recent high-profile
sweatshop abuses in their factories, and we’ve summarized their involvement
in the accompanying chart.                                      

While the examples below represent only a fraction of the sweatshop 
abuses perpetuated around the globe, they illustrate the violations that too
often occur when corporations demand lower prices and faster production 
from their subcontractors. We also chose to add one fair trade Co-op America
Business Network (CABN) member to the mix. Kusikuy , a Vermont-based 
fair trade clothing company, illustrates how any one of the socially and environmentally
responsible CABN and Fair Trade Federation businesses would rank next to retail giants
like Wal-Mart or Target. One of the most powerful things you can do as a consumer is to
avoid companies with poor human rights records and shop with responsible companies that
go the extra mile to treat their workers with dignity and give them a living wage.

m

Bolivia: In 1997, Tamara Stenn and several indigenous
communities in Bolivia founded Kusikuy , a fair trade 
business that sells llama and alpaca wool sweaters hand-knit 
by native women. The women earn a living wage that allows
them to improve their lives and communities, and they work
in cooperative and sustainable conditions.

m
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March 2001

June 2000

April 2003 US Commonwealth of Saipan: In September
2002, 26 major retail apparel companies settled a lawsuit over
working conditions on the island of Saipan, a US commonwealth.
The settlement included a $20 million fund to pay back wages
to workers and to create a system for monitoring factories for
labor abuses. The 1999 class-action suit was filed by Global
Exchange; Sweatshop Watch; the Asian Law Caucus; and the
Union of Needletrades, Industrial, and Textile Employees in
response to what plaintiffs described as modern-day indentured
servitude. Saipan workers allegedly paid “recruitment fees” of
up to $5,000 to land factory jobs, then struggled to pay it back
while receiving low wages that were further reduced by 
deductions for housing and food. May’s, J.C. Penney, Target,
and Wal-Mart were among the companies that settled the suit
in 2002. Sears settled in 1999, when the suit was first filed.
[Source: Global Exchange]

Burma: The Financial Times of London reported in April
2003 that Burmese clothing exports to the US dropped 
27 percent between 2001 and 2002. Many retailers started
pulling out of Burma even earlier than that, in recognition of
the widespread human rights violations by the country’s ruling
military junta, and as of July 2003, the US Congress made it 
illegal to import garments from Burma into the United States.
Some companies, however, were more resistant than others to
pulling their business from the country. Federated Department
Stores, for example, did not announce it would pull its business
from Burma until August 2002, and May’s Department Stores
waited until the very late date of May 2003. [Sources: Financial
Times, Free Burma Coalition]

(and One CABN Member)

   8 Major US Corporations

✲

✲

✲

Co-op America’s
Retailer Scorecard

The Philippines: A July 2003 investigation by the Philippine Daily Inquirer uncovered
sweatshop abuses by Anvil Ensembles, a producer of baby clothes. The Inquirer exposed instances
of management giving workers amphetamines to keep them awake for 48- and 72-hour shifts, failing
to pay minimum wages, and providing substandard latrines. J.C. Penney and Sears both subcon-
tracted with Anvil as of July 2003. [Source: Philippine Daily Inquirer] 

✲

*Federated includes these stores: Bloomingdale’s, Burdines, Fingerhut, Goldsmith’s, Lazarus, Macy’s, Rich’s, Stern’s, The Bon Marché  — **May’s includes these
stores:  After Hours Formalwear, David’s Bridal, Famous-Barr, Filene’s, Foley’s, Hecht’s, Kaufmann’s, L S Ayers, Lord & Taylor, Meier & Frank, Priscilla of Boston,
Robinsons-May, Strawbridge’s, The Jones Store, ZCMI — ***Note that as of July 2003, federal law bans imports from Burma. Companies marked on this chart
did not announce a pull-out from Burma until less than a year before the law compelled them to do so.

SUPPLIER Federated* J.C. Penney Kmart Kohl’s May’s** Sears Target Wal-Mart Kusikuy

Tarrant X X X

Anvil Ensembles X X

Daewoosa X X X X X

WINS Facilities X X X

Saipan X X X X X

Chentex X X X X

Leader Garments X X X

Confecciones Ninos X X X

Burma*** X X

GRADE C D- D D+ C D- D+ F A

Co-op America’s Retailer Scorecard
m
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Use these answers to the most 

frequently asked questions about

sweatshops to educate others. 

Let them know that another 

way is possible—one that cares 

for all workers.

Q: Why are there sweatshops?
A: Corporate greed and global competition to produce goods 
at the lowest possible price are the main reasons for the 
existence of sweatshops. It’s much more cost-effective for 
corporations to subcontract their manufacturing to suppliers
who produce goods cheaply by minimizing worker salaries and
benefits, skimping on factory and dormitory upkeep and 
standards, and demanding high levels of productivity (long
hours and big quotas) from their workers. 

Developing countries desperately need foreign investment,
and therefore compete with one another to produce goods more
and more cheaply, effectively allowing US corporations to 
dictate their purchase prices. 

As reported by the business journal Fast Company in December
2003, Wal-Mart (the country’s largest retailer) actually 
implements a corporate policy of requiring its vendors 
continually to seek ever-lower prices for its products.

“[Wal-Mart] has a clear policy for suppliers,” writes 
Fast Company’s Charles Fishman. “On basic products that 
don’t change, the price Wal-Mart will pay, and will charge
shoppers, must drop year after year.” (To join our Wal-Mart
campaign, see the postcard next to this page.)

As retailers compete with one another by seeking lowest-
cost workers, they put pressure on suppliers to keep their costs
down, and they encourage consumers to buy more at “discount”
prices. This market for cheap goods then squeezes factory 
owners to pinch even more. The result is forced overtime, 
low wages, punishments and fines for slow work and 
mistakes, worker intimidation, child labor, and other abuses. 

Q: But if the reality is that companies have to cut costs to
stay competitive, aren’t sweatshops inevitable?

A: No. Low prices are only one of many factors consumers take
into account when they shop, and most consumers don’t will-
ingly purchase goods made in sweatshops or with child labor. 

Since 1995, three separate research organizations have 
conducted surveys on consumer attitudes toward purchasing
products made under sweatshop conditions. The surveys consis-
tently find that the average consumer would pay up to 28 percent
more for an item if s/he knew it wasn’t made in a sweatshop.

Furthermore, with staggering disparities between the pay
rates of corporate executives and the pay rates of actual work-
ers, there’s no reason that the pursuit of low prices should
demand rock-bottom wages for those least able to afford it. For
example, while workers in Saipan sewing Levi’s blue jeans were
making just $3.05 per hour, Levi’s CEO Philip Marineau saw his

pay soar to $25.1 million (or $11,971 an hour), nearly 15 times
what he earned in 2001, according to Sweatshop Watch.

The money allocated for Marineau’s raise could have 
accommodated a 50 percent pay increase for more than 
7,500 minimum wage workers in Saipan, helping to lift whole
communities out of poverty. Alternatively, such a large sum of
money could have continued to pay the salaries to more than
600 of the Levi’s workers recently laid off in San Antonio, 
and Levi’s could have avoided shifting even more of its 
production overseas (see p. 3). Furthermore, even with the shift
to cheaper overseas production, such savings at the 
corporate level rarely get passed on to consumers. 

If corporations can afford such exorbitant compensation for
their executives, they can afford to pay workers a living wage
while remaining competitive in the marketplace.

Q: Isn’t the low-wage employment offered by sweatshops
better than not being employed at all? Don’t sweatshops
help poor people climb out of poverty? 

A: No. Sweatshop workers and child laborers are trapped in 
a cycle of exploitation that rarely improves their economic 
situation (see Quang Thi Vo’s story on pp. 2-3). Since multina-
tional corporations are constantly pressuring suppliers for cost-
cutting measures,
workers most often
find conditions getting
worse instead of better.

“While the stan-
dard of living in 
other countries may 
be lower, sweatshop
workers are not 
earning a living wage,”
says Ian Thomson 
of the Maquila Soli-
darity Network.
“Many receive starva-
tion wages, and coun-
tries frequently set a
very low minimum
wage in order to
attract companies to
bring jobs.”

Consider the
example cited in a
2003 National Labor

Former Nepalese child carpet weavers are 
educated in a RUGMARK school after being 
rescued from the looms.

Robin Rom
ano

Frequently Asked
Questions
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Committee report on a Honduran worker sewing clothing for
Wal-Mart at a rate of 43 cents an hour. After spending money
on daily meals and transportation to work, the average worker
is left with around 80 cents per day for rent, bills, child care,
school costs, medicines, emergencies, and other expenses. 

Not surprisingly, many workers are forced to take out loans
at high interest rates and can’t even think about saving money
to improve their lives as they struggle to meet their daily needs.

Q: Isn’t it time-consuming and expensive for corporations
to track their goods’ origins? 

A: No, actually most corporations already track their goods 
to the subcontractor or factory level in order to monitor the
quality of their products.

“In competitive industries like the apparel industry, all 
companies have quality control,” says Nikki Bas, executive
director of Sweatshop Watch. “If companies are able to send
representatives to inspect the quality of a garment, they can
inspect the quality of their factories as well.”

Around the world, name-brand retailers are investing in
new technologies—information systems, international shipping
firms, quality assurance monitoring, business-to-business 
software, bar codes, universal numbering systems, and more—
all of which can facilitate better oversight for the factories at
products’ points of origin.

Q: When companies track their goods to keep sweatshop
labor out of their supply chains, do they mark their 
products with a special label?

A: Unfortunately, no overarching “sweatshop-free” label exists.
Some independent monitors like Verité (www.verite.org) 
follow the supply chains of companies that pay a fee for that 
service and help facilitate follow-up correction programs for 
factories found to be in violation of labor standards. Because

conditions can change rapidly at factories, Verité does not go
on record endorsing particular companies or factories.

For some select industries, however, dedication to 
monitoring efforts has resulted in useful labeling for a handful
of products. For example, the RUGMARK Foundation
combats the existence of child labor in the woven rug industry
by certifying manufacturers to agree to RUGMARK standards,
and then following up with random, unannounced inspections. 
Carpets made by these companies then carry the RUGMARK
label, letting consumers know that the carpet is child-
labor-free.

Furthermore, certain commodities such as coffee, tea, 
chocolate, and bananas are monitored by TransFair USA ,
which labels products as Fair Trade Certified™, meaning that
the consumer can be assured that the farmer at the product’s
point of origin received a fair price. (See “Labels to Look For”
below for more information.)

Q: Should I boycott manufacturers that use sweatshop
labor, or should I pressure companies to change?

A: You can do both. In general, boycotts are most effective when
organized by the workers themselves. Otherwise, a boycott
effort could cause a company to cut and run from a factory
found perpetuating sweatshop conditions, rather than working
with the factory to change its business practices.

A good way to help improve conditions for workers is to
contact the retailers and manufacturers of the products you buy
and ask for guarantees that their workers were paid living wages
and given basic rights. Include the tag from inside a 
garment with your letter to let the company know you are
already a customer. 

If you can find the product that you need produced by a
company you know to be responsible in its labor practices,
you should reward that company with your business. 

m

m

Unfortunately, there isn’t one specific label that makes it easy for
consumers to locate sweatshop-free goods. However, here are
some labels that you can look for to find select goods that are
produced by workers who labor under fair and healthy conditions
UNITE! and Other Union Labels—When in doubt, look for the

Union label. This label means the workers belong to
the Union of Needletrades, Industrial, and Textile
Employees (UNITE), and earned decent wages in
healthy work environments. To shop for clothing with
the union label online, try www.uniteunion.org and
www.justiceclothing.com.

Fair Trade Certified™—TransFair USA , the only independent,
third-party certifier of fair trade practices in the US,
uses this label to certify goods that are produced in
accordance with fair trade guidelines. When you see
this label on coffee, tea, chocolate, or bananas, you are
assured that the farmer at the point of origin received
a fair price for the harvest. Visit www.transfairusa.org

to find retailers of certified fair trade products. 
Fair Trade Federation—Although not a label per se, the logo 
of the Fair Trade Federation appears on the products of some
member companies (though not all). To join this association of fair

trade wholesalers, retailers, and producers, prospective
members go through a rigorous screening and 
continually demonstrate their commitment to 
fair trade principles.

RUGMARK®—The handwoven rug industry is notorious for its 
use of child labor in the production of its products. 
RUGMARK is a global nonprofit working to end illegal
child labor in the carpet industry and offer educational
opportunities to children. RUGMARK monitors looms
and factories, rehabilitates and educates the child
workers it takes off the looms, and marks rugs with

this label so consumers know which carpets are certified free
from child labor. Visit www.rugmark.org for more information.
What about “Made in the USA?”—The “Made in the USA” label
does not guarantee that the workers behind the label were paid 
at least a minimum wage or worked under safe and healthy 
conditions. Sweatshops continue to be discovered operating 
within the US, and furthermore, sweatshop operations located in
US territories, like the Daewoosa Garment factory (see pp. 9-11),
are allowed to use the USA label while remaining exempt from
certain labor laws. To be sure that US-made clothes are 
sweatshop-free, look for the Union label.

m

m

LABELS TO LOOK FOR
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Can we really end sweatshop abuses?

We can and we have. Use the steps

below to join us in pressuring 

companies to ensure that no worker

anywhere has to endure abuse.
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Ten Ways to End 
Sweatshops

n November
2001, 51 women
and girls (some

as young as ten
years old) burned
to death in a fire at
a garment factory in
Bangladesh, where
factory doors and
windows had been
locked to keep the
women at their
sewing machines.

Former child laborer Nazma Akter, who was featured
in a 2003 documentary about the disaster entitled
“Race to the Bottom,” is now the founder of the
Bangladeshi Independent Garment Worker’s Union.
She hopes to replicate early 20th century US labor 
successes in her native Bangladesh, where she works
to organize Bangladeshi workers, while reaching out,
through her film appearance and through independent
lecture tours, as an educator for Western consumers.

Workers around the world who face sweatshop
conditions every day on the job are organizing in much
the same way as Nazma Akter and her colleagues to
demand safe working conditions, fair wages, and the
right to self-determination. At the same time, US
groups are still uncovering sweatshops from New York
to L.A., and unions are fighting to preserve gains from
overtime pay to health benefits. Your choices and
actions, from where you shop to how you invest, can
support these struggles here and abroad. The ten steps
to ending sweatshops fall into three main umbrella
strategies: 1) You can pressure companies to improve
their human rights records, 2) support socially and
environmentally responsible alternatives to sweatshop
labor, and 3) “do it together,” by taking action with
others to advocate for a global economy that respects
workers, communities, and the planet we all share.

PRESSURE COMPANIES TO IMPROVE
In January 2004, the New York Times reported on the
jaw-dropping pay disparity between US baseball play-
ers and the Costa Rican workers who stitch baseballs
for the major leagues. According to the Times, the 
average US baseball player makes around $2.4 million

a year or $46,154 a week. Working 11 hours a day,
Costa Rican laborers can craft about four balls an hour,
at an average pay rate of 30 cents apiece. Usually, this
works out to about $55 a week. 

“[The work] messes up your hands, warps your 
fingers, and hurts your shoulders,” worker Overly
Monge told the Times, adding that the 95-degree 
factory temperatures can cause workers to suffocate.

You can protect and advocate for workers in 
factories and fields, in the sporting goods industry, the
clothing industry, and others, in these ways:

Organize locally: You can work in your local 
community to end sweatshops. Ask your school board
to enact a sweat-free purchasing policy or bring a 
proposal for a sweatshop-free purchasing law to your
local or state government. (See p. 5 to learn about the
law passed recently in Maine.)

You can learn from the example of students across
the US, who are persuading their institutions to buy
items such as uniforms, sporting equipment, and more
from companies that monitor conditions along the
supply chain and guard against employee abuse at all
stages of production. For example, students at South-
west High School in Minneapolis convinced their
school board to adopt a “sweat-free” policy for the
purchase of athletic equipment and apparel. (See 
p. 19 for another student group’s story.) 

Support Co-op America’s Wal-Mart campaign: Co-op
America regularly conducts consumer campaigns to
push for corporate accountability. Wal-Mart, the
world’s largest retailer, has been widely criticized for
sourcing its products from sweatshops and for 
mistreating the workers in its stores. Currently, 
Co-op America and our allies are asking Wal-Mart 
to adopt a vendor code of conduct based on the 
International Labor Organization standards and to use
third-party auditors to check its suppliers’ compli-
ance. Wal-Mart has been resisting activist pressure on
this issue, so we need to get hundreds of thousands
of consumers to help us make this demand. Please sign
and mail the enclosed postcard, and tell your friends
to visit www.sweatshops.org to contact the compa-
ny. For more information on the campaign, visit
www.sweatshops.org.

Join other consumer campaigns: Co-op America’s
allies also often call consumers to action to work for

I

Farmers who 
supply coffee 
to Green 
Mountain Coffee
Roasters under
the fair trade 
system are 
guaranteed a 
living wage and
healthy working
conditions.

m

G
re

en
 M

ou
nt

ai
n 

C
of

fe
e 

Ro
as

te
rs



4

CO-OP AMERICA’S Guide to Ending Sweatshops 11

Ending 
Sweatshops

human rights and greater corporate accountability. 
For example, the human rights nonprofit Oxfam 
International has launched the “Play Fair at the
Olympics” campaign, with the goal of using the 
2004 Olympics to spotlight worker abuses behind
famous-label sportswear. Interviewing 186 workers
from six countries, Oxfam documented instances of
workers being attacked and harassed for union 
activity, fired for not working overtime, and forced to
sew sportswear for 16 hours a day, six days a week.
Watch for Oxfam-sponsored media events in several
countries during the summer Olympics to publicize
the sweatshop abuses of Olympic sponsors. 

Keep informed about anti-sweatshop campaigns
through Co-op America and our allies listed in the

resources section of this guide on p. 16. You can 
support these efforts by letting your friends and 
family know about campaigns and by donating money
to the sponsoring organizations. 

Use shareholder clout: If you own stock in individ-
ual companies, check the proxy ballots that you get 
in the mail and be sure to vote in support of any 
shareholder resolutions that require the company to
improve its labor policies.

Also, if you put money into mutual funds, your
investments can still work to improve the way 
companies treat their employees. Some mutual funds
refuse to invest in companies that demonstrate 
indifference to workers’ welfare, while others engage
in the practice of shareholder action to get companies

In the absence of a unified, universally accepted strategy for 
monitoring and labeling “sweat-free” goods, some companies 
have taken steps toward greater accountability to consumers.
Many are voluntarily purchasing the services of independent 
monitors discussed below.

RUGMARK —A CARPET LABELING LEADER: In 1994, the
RUGMARK Foundation set out to help consumers avoid hand-
woven rugs produced using child labor. This independent organiza-
tion monitors looms in India, Nepal, and Pakistan, taking immedi-
ate action when it finds children weaving rugs. Retail 
businesses pay a fee to join, ensuring that their carpet suppliers
are continuously monitored by RUGMARK. This association allows
them to put RUGMARK’s label on their carpets, telling consumers
their rugs are free from child labor. 

In the 10 years since RUGMARK was founded, its certification
and distribution network has grown to include more than 
300 retailers, representing three million child-labor-free carpets
exported from South Asia. What’s more, if RUGMARK inspectors
find child labor at a carpet factory, the children are removed from
the looms and given a free education at one of RUGMARK’s 
rehabilitation facilities. A portion of the purchase price of each
RUGMARK carpet is earmarked to help pay for the facilities’ upkeep.

“When a child is found on a loom, our inspectors will return
with a local authority, who makes sure the child is removed safely,”
says Nina Smith, RUGMARK’s executive director. “What’s good
about our system is that the inspections are totally random, so
loom managers have to be on constant guard, because they never
know when RUGMARK inspectors are going to show up.”

INDEPENDENT MONITORING—VERITÉ : Right now, rugs are
the only factory-made product with an accepted labeling process
helping consumers make informed purchasing decisions. However,
some companies in other industries engage in RUGMARK-like
monitoring by hiring independent auditors to inspect their suppliers.

For example, Verité, an independent, nonprofit monitoring organi-
zation, began inspecting factories for client companies in 1995. Since
then, Verité has conducted more than 1,000 audits in 65 countries,
researching all aspects of a factory’s performance, including wage
issues, production quotas, fire safety, disciplinary measures, 
discrimination, freedom to organize, sanitation, and use of child labor. 

“After we inspect, we help the companies create correction
programs, including training seminars for factory management and
workers, and remediation of unlawful or inhumane conditions,”
says Heather White, president and founder of Verité. “Since our
sole purpose is monitoring, we have skills and resources to uncover
things that companies generally don’t.”

Verité does not publish a list of companies they have audited,
citing the fact that conditions can change rapidly at factories, in
between visits by a monitor. Verité inspects factories only when
companies ask them to, so monitoring is not necessarily constant.

CODES OF CONDUCT: Still other companies choose to join with
associations that establish codes of conduct to screen out suppliers
and factories that engage in sweatshop abuses. Most of these codes
are based on International Labor Organization (ILO) guidelines,
adopted in 1998, which encourage member countries of the United
Nations to endorse minimum standards for worker rights, such as:
the right to organize and bargain collectively, a commitment to
abolish child and forced labor, equal workplace opportunities and
freedom from discrimination, and non-exploitative workplaces.

Although each of the code-of-conduct associations listed
below enforces some form of monitoring of its members’ factories,
none issues labels or guarantees constant compliance with ILO
standards. For that reason, some anti-sweatshop activists criticize
these associations for being less helpful or stringent than they
should be.

Nonetheless, the codes offer hope for a future where more
companies take an active role in monitoring the conditions of
their supplier factories. Below are three of the better associations
currently establishing corporate codes of conduct. 

Fair Labor Association (FLA)—An association of US-based 
garment companies, the FLA promotes internal monitoring by its
member companies, but also independently reviews its members
with accredited external monitors. The FLA posted its first annual
report to its Web site in June 2003, including compliance reports
on the suppliers for seven of FLA’s 12 participating companies,
such as Land’s End, Adidas, and Nordstrom (www.fairlabor.org). 

Social Accountability International (SAI)—SAI monitors 
factories on a plant-by-plant basis, and companies that subcontract
with factories may join SAI’s Corporate Involvement Program (CIP)
to help them seek out compliant production facilities. Participating
companies include apparel retailers Amana, Charles Vogele, and
Eileen Fisher; at press time, only compliance documents for Eileen
Fisher appeared on the SAI Web site (www.sa-intl.org).

Worker Rights Consortium (WRC)—A nonprofit dedicated to
helping universities enforce codes of conduct for their suppliers, 
the WRC counts more than l00 schools among its affiliates. At 
the WRC Web site, users can find factory monitoring reports on
manufacturers who supply apparel and sports equipment to the
affiliated universities (www.workersrights.org).

—Andrew Korfhage

m

m

INDEPENDENT MONITORING: A KEY TO ENDING SWEATSHOPS
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in which they invest to improve their labor practices.
Over the past few years, mutual funds such as
Calvert and Domini Social Investments have been
working to get companies such as Dillard’s and 
Wal-Mart to adopt policies designed to ensure 
that their products aren’t being made under 
sweatshop conditions.

To find a mutual fund that screens out companies
with bad labor practices or engages in shareholder
advocacy, consult the financial planning section 
of Co-op America’s National Green Pages™, or visit
www.socialinvest.org. 

Investigate companies: Co-op America’s Responsi-
ble Shopper research tool, online at www.respon
sibleshopper.org, lets you investigate companies’
records on issues from labor to the environment.
When you see an item that concerns you about a 
particular company, it only takes a few clicks to send
a message to the management letting them know
you’re displeased. When you’re out shopping, ask
salespeople if the store has a code of conduct for the
vendors that manufacture their products—and how
the company checks vendor compliance and deals with
infractions. (See p. 11 for more on codes of 
conduct.) If the company lacks a code or procedures
for enforcing it, let them know you’d like them to
adopt one.

SUPPORT ALTERNATIVES
When a handful of middle school students in Green-
wood Village, Colorado, learned about 
RUGMARK on the Internet, they knew they wanted
to help the foundation’s cause. The students were
researching potential presentation topics for the 
Colorado World Affairs Challenge, which had chosen
“the rights of the child” as 2003’s theme. The students
chose to highlight RUGMARK’s work to end child
labor in the carpet industry for their presentation,
but they didn’t stop there.

After presenting their project at the state-wide 
competition, the students decided they wanted to do
more for RUGMARK’s cause than simply tell people

about it. So they set up a booth at school, which they
staffed before school and during lunches, handing
out RUGMARK educational materials and asking for
donations. The students raised over $400 for 
RUGMARK’s work to educate and rehabilitate for-
mer child carpet workers, which just goes to show that
all you need are a little bit of creativity and enthusiasm
to support alternatives to sweatshops and child labor. 

In addition to pressuring companies to change
unfair practices, you can help eradicate sweatshops by
supporting businesses that offer alternative products
and services, free from worker abuses.

Buy fair trade: Fair trade is an economic system 
that ensures healthy working conditions, self-
determination, and fair wages for workers. Generally,
workers are organized into democratically run 
cooperatives that produce commodities such as 
coffee or cocoa. Companies that buy from fair trade-
cooperatives pay prices that are sufficient to provide for
workers’ families and sustain their businesses. In the
case of some items, such as bananas, even non-coop-
erative workplaces like plantations can earn fair trade
certification if the owners meet standards such as pro-
viding fair wages to workers and respecting workers’
rights to unionize.

When you purchase fair trade items, you help
ensure a sustainable livelihood for farmers and 
workers. In the supermarket, look for coffee, tea, and
chocolate bearing the Fair Trade Certified™ label. 
Certified bananas, pineapples, mangoes, and grapes
have also recently become available in select food retail
outlets. If your supermarket or local health food store
doesn’t stock fair trade products, ask them to do so
and explain why. At restaurants, suggest the addition
of Fair Trade Certified™ coffee to the menu. Restau-
rant comment cards, flyers, and links to fair trade cof-
fee retailers are available online at    www.fairtrade-
action.org.

You can also buy gifts from companies that belong
to the Fair Trade Federation (FTF) , an association of
fair trade wholesalers, retailers, and producers whose

m

m

mm

Bolivian weavers handknit fair trade sweaters made from alpaca and
llama wool for Vermont-based Kusikuy (www.kusikuy.com).m
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How Wellesley students creatively raise
awareness about sweatshops.
WELLESLEY COLLEGE ASSOCIATION OF LABOR RIGHTS ACTIVISTS

The heat inside the room was oppressive, the clamor of machines
unrelenting. A dozen 18-22 year-old women crowded around a long
table, struggling to meet their quota of 23 canvas bags per hour.
They arrived near dawn; when they left, it would be dark. For 
12 hours of manual labor, each earned a daily wage of three dollars.

Their sweatshop, however, was located at one of America’s elite
liberal arts colleges, closer to Boston than Bangladesh. On
Wednesday, Feb. 25, the Wellesley College Association of Labor
Rights Activists (WALRA) held its second annual sweatshop 
simulation, designed to raise awareness of workers’ rights.

“I think it’s the noise that really drives everyone mad. We have
four sewing machines running, but the killer is the two factory
noise CDs we have playing on repeat all day,” Wellesley senior and
WALRA president Liz Mandeville said. “At the end, of course, I 
was exhausted.”

In just two years, the event has changed Wellesley’s approach
to labor rights. A week after college administrators attended
WALRA’s first sweatshop simulation, Wellesley joined the Workers
Rights Consortium (see p. 17). A month later, fair trade coffee was
added to the college’s dining halls.

Students organized and staffed the simulation, although 
Mandeville called professors and administrators “extremely 
supportive.” To reproduce actual sweatshop conditions, window
drapes were drawn closed and six heaters were set to full power.
During their 30-minute lunch break, workers ate only a small cup
of rice and beans. 

Students labored throughout the day, mass-producing tote bags
that were stamped to read, “This bag was made in a sweatshop.”
Others worked in shifts at information tables, selling the bags and
fair trade WALRA T-shirts. All the profits will fund labor events on
campus, including upcoming speakers and next year’s simulation. 

Prohibited from socializing with each other, workers were
allowed to answer questions from the hundreds of people who
attended the simulation. Statistics about sweatshops were also
written on workers’ shirts and the walls, another attempt to spread
consciousness about labor abuses.

In the end, the simulation successfully raised awareness among
both its spectators and participants.

“I think what you really understand after the sweatshop 
simulation is not what it’s like to be a sweatshop worker, but how
connected we all are to sweatshop work,” Mandeville said. “If
everyone in a position of privilege could take those 12 hours to
think that fact over, what an enormous and powerful movement
we would have.” —Jonathan Kalmuss-Katz

TRUE TALES

Students from
Wellesley College

participate in 
a sweatshop 

simulation to
draw attention 

to worker rights. 
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members are committed to providing fair wages and
good employment opportunities to economically 
disadvantaged artisans and farmers worldwide. (FTF
members are listed in the National Green Pages™, which
is available online at www.greenpages.org or for $10.95
by calling 800/58-GREEN.) These businesses stock 
fairly traded handicrafts ranging from jewelry 
and clothing to decorative items for the home, and
recipients will get the extra benefits of knowing their
gifts were made by workers earning a fair price.

Support fair trade campaigns: When Co-op America
and our allies were asking Procter & Gamble to begin
offering fair trade coffee, our members and 
supporters played a key role in convincing the 
company to take this important step. You can 
participate in campaigns like this one by contacting
companies, asking for fair trade products at specific
stores, and educating people in your community about
fair trade. To keep up to date on Co-op America 
campaigns, sign up for our online action updates at
www.coopamerica.org/signup.

Congregations and faith organizations are playing
a lead role in advancing the fair trade movement. Your
local faith community can get involved by signing the
fair trade pledge promising that coffee provided after
services and other events will be fair trade, educating
members about the importance of fair trade, and 
mobilizing members to join fair trade-related 
campaigns. Materials for faith organizations are online
at www.fairtradeaction.org.

Buy union-made, local, and secondhand: For clothing
and household items, check out your local secondhand
or consignment stores. When buying new clothing,
look for the union label (see p. 9) on the clothing 
you buy, or make your purchases from the socially
responsible businesses listed in the National Green
Pages™. Support local food retailers such as farmers’
markets so that your dollars go to the people who grow
your food rather than to middlemen.

DO IT TOGETHER
From school districts to congregations, different kinds
of communities are using their shared strength to 
work toward a common goal: ridding the world of 
sweatshops and ensuring fair treatment for all workers.
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In the early-morning hours of December 3, 1984, a toxic cloud
spewed out of a Union Carbide pesticide plant and drifted through
the city of Bhopal, India. More than 2,000 residents died within
hours of the leak, and activists place the eventual death toll from
the accident as high as 20,000. Hundreds of thousands of people
who were exposed to the gas still suffer injuries ranging from chron-
ic lung ailments to neurological disorders, and the shuttered facili-
ty continues to poison Bhopal’s groundwater.

According to EarthRights International (ERI), a nonprofit working
within the legal system to safeguard human rights and the environment,
the mindset that leads companies to operate sweatshops also 
creates the conditions for environmental and health disasters. 

“Bhopal is an example of what can happen when corporations
seek out the highest profits without regard for human beings,” says
Katie Redford, co-director of ERI. “Union Carbide knew its facilities
were dangerous and that they didn’t have the proper safety mech-
anisms in place—the accident was foreseeable.”

The ironic thing, says Redford, is that “the US reacted to 
Bhopal by passing a law designed to prevent such accidents from
ever happening within our borders—but it didn’t do anything to pro-
tect people like those in Bhopal.” 

The 1986 Emergency Planning and Community Right to Know Act
requires companies to disclose information about how they use,
store, and release chemicals from their US facilities. Anyone can
access this data, which is contained in the Toxic Release Inventory
database—so if, for example, a community is concerned about emis-
sions from a local factory, residents can find out exactly what sub-
stances that factory’s releasing into the air. 

“The Right to Know Act has been hugely successful at reducing
pollution in the US,” says policy analyst Colleen Freeman of the non-
profit Friends of the Earth (FOE). “Within its first decade, industries

reduced releases by almost 50 percent—and although many com-
panies resisted it initially, they’ve since realized that compiling data
for the TRI has helped them improve their own management.”

Now, activists are working for an International Right to Know
(IRTK) law that would require US companies to disclose this 
kind of information on their overseas facilities as well as their
domestic ones. A coalition of environmental and human rights advo-
cates, including ERI and FOE, is working to bring an IRTK 
bill to Congress.

The IRTK would also force companies to disclose information on
labor and human rights issues. “In the US, we already have 
relatively strong labor protections, such as health and safety 
standards and prohibitions on child labor,” Redford explains. “Under
the IRTK, companies would not face these operating requirements,
but they would be required to report how many people have been
hurt or killed in each factory and what the age of their workers is.”

Another important issue in US companies’ overseas operation is
the use of military or police forces for security—a practice that
can lead to human rights abuses. ERI is currently suing the oil 
company Unocal over its Burmese gas pipeline project, which
employs the army of Burma’s brutal military regime to provide secu-
rity. According to ERI, the military security force is implicated in
thousands of human rights abuses, from forced relocation of entire
villages to rape, torture, and extrajudicial killings. 

An IRTK wouldn’t force companies to comply with 
environmental, labor, or human rights laws, but it would make it
harder for companies to avoid accountability. IRTK data could help
local groups demand better practices from facilities, such 
as improved safeguards in factories that use hazardous chemicals.
People who’ve suffered from disasters such as Bhopal would have
access to information about the kinds of chemicals to which they’ve
been exposed and the likely health effects—something that Bhopal
residents are still fighting to obtain.

Consumers of US products would benefit from the additional
information, too. If you want to know whether the company that
made your blue jeans employs ten-year-olds or if the company
whose oil fuels your car uses an abusive army for security, an IRTK
would help you make informed purchasing decisions.

“We often find that the corporations talking about social or envi-
ronmental responsibility are the same ones who are trying to get rid
of accountability so they can operate in secret,” observes Redford.
“With an IRTK, we can uncover their abusive practices and work with
local communities to seek change.”  

—Liz Borkowski
Contact: International Right to Know Campaign (c/o Friends of the Earth), 202/222-
0718, www.irtk.org.

SWEATSHOPS AND THE RIGHT TO KNOW
Survivors  of
the Bhopal
gas disaster
protest Union
Carbide’s
continued 
effect in their
community
on the
anniversary
of the 1984
tragedy.
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9Spread the word: Let the people around you know

what kinds of sweatshop-fighting actions you’re 
taking and why it’s important to do so. Tell them about
resources, such as Co-op America’s Web site
www.sweatshops.org, that they can use to find 
sweat-free products and anti-sweatshop campaigns.

Use the power of collective action: Think about 
the different groups you belong to, such as community
organizations, office sports teams, a faith community, 
or alumni associations. Then, think about how your
group can work together to end sweatshops or advance
fair trade. 

You might start with something simple, like making
sure that your group’s T-shirts are made by workers
earning fair wages or that your gatherings feature fair
trade coffee, tea, and hot chocolate. Or, your group
might decide to launch a campaign to convince your 
university or local government to adopt an anti- sweat-
shop purchasing policy. You can start by sharing this
guide with the rest of your group; additional copies are 
available for a small fee when you call 800/58-GREEN.
No matter what you decide to do, doing it with others
will increase your impact—and probably make it a lot
more fun, too.  —Liz Borkowski and Andrew Korfhage
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Buying Sweatshop-free
T he following list of

companies, selected
from the apparel listings

of  Co-op America’s National
Green Pages™ , have demon-
strated a commitment to fair
labor practices. Many of them
also belong to the Fair Trade
Federation (FTF), a member-
ship organization for fair
trade retailers who pledge to
support and promote fair
wages, cooperative work-
places, environmental sus-
tainability, respect for cultur-
al identity, and public
accountability. For more green businesses, visit the Green
Pages™ online at www.greenpages.org, or receive your own

copy free with Co-op America
membership (see the ad on the
back of this guide). Also, on
page 17 we bring you a list of
union-made brands publicized
by the AFL-CIO.  By purchasing
products that are fairly traded,
cooperatively produced, or pro-
duced in a unionized factory,
you can take an important step
toward ending sweatshops.
When you can’t find what you
need from one of these sources,
refer to our checklist on the
postcard insert by p. 8  for
questions to ask retailers about

their commitment to ending sweatshops. Together, we can
vote with our dollars for a sweatshop-free marketplace.

Ancient Circles/                ancientcircles.com
Open Circle Distributors        (800)726-8032
Celtic design products made in the US or
imported under strict supervision. Ancient
designs in clothing, scarves, jewelry, etc.

Baksheesh vom.com/baksheesh
423 First St. W.                           (707)939-2847
Sonoma, CA  95476
Fair trade retailer selling handcrafted gifts from
the developing world: sarongs, caps, scarves,
gloves, toys, jewelry, and more.

Fair Trade Federation member

Birdland Ranch birdlandranch.com
HC1, Box 376 (520)455-5190
Elgin, AZ 85611            
Creates handmade women's apparel in certified
organic cotton, hemp, linen, and silk fabrics,
employing local, worker-owned sewing
cooperatives in southern Arizona.

Casa Bonampak casabonampak.com 
3311 24th St.                                (888)722-4264
San Francisco, CA 94110 
Imports fair trade crafts and folk art from
Chiapas and Oaxaca, Mexico. Specializes in crafts
made by Zapatista political prisoners and textile
and coffee cooperatives.

Fair Trade Federation member

Celebro Natural Fiber Clothing
107GP Carlisle NE mindfulway.com
Albuquerque, NM 87106           (800)235-3304
Relaxed fit, unisex casual-style clothing in organic
cotton, hemp, and other natural fibers.  Low-
impact dyes,  sweatshop-free manufacturing.

CERTIFIED jean co. & branching habit
8821 Renton Ave. S.             certifiedjean.com
Seattle, WA  98118                    (206)286-9685
Jeans and apparel from 100 percent organic/tran-
sitional fabric, grown and milled cooperatively in
the US.  Sewn in the US.  

Cheppu Himal cheppu.com
P.O. Box 1456                              (800)785-6791
Carmel Valley, CA  93924
Works directly with Nepali artisans, paying a
living wage, and providing  safe and healthy
working conditions. 

Colores del Pueblo
812 Fairbanks                  coloresdelpueblo.org
Houston, TX  77009                    (713)692-8423
Jackets, serapes, tunics, and sweaters made by
artisan cooperatives in Central America.

Fair Trade Federation member

Coolnotcruel                        coolnotcruel.com
83 State St., #4 (646)221-6363
Brooklyn, NY  11201
"We support independent artisans in developing
ecoomies, providing an alternative to ... sweat-
shops."  Clothing made with certified organic and
recycled fabrics (hemp, wool, silk, cotton, etc.).

Cottonfield, LLC                cottonfieldllc.com
147 Coolidge St. (888)954-1551
Brookline, MA  02446
Committed to fair trade and environmental
preservation. "Locally, we demonstrate our sup-
port for our community by paying workers in our
manufacturing plant a fair wage. "

Designs from the Monte  montedesigns.com
2501 E. Uintah St. (928)925-2454
Colorado Springs, CO  80909
Maya-embroidered, contemporary clothing for
women and children from the Yucatan peninsula
in Mexico.  Featuring all-organic fabrics:  100%
cotton manta, rayon, linen.

Deva Lifewear, Inc.  devalifewear.com
Box 266 (800)222-8024
Westhope, ND  58793
Green and organic cotton clothing for women
and men.  Handcrafted at home.  Styles include
pants, skirts, dresses, jackets, and more.

dgImports dgimports.org
6137 Chamonix Ct. SE                (616)942-2705
Grand Rapids, MI  49546
Fair Trade apparel, home accessories, jewelry,
textiles, and toys from Nepal, Ukraine, Romania,
Russia, India, and Chile.

Fair Trade Federation member

dZi, The Tibet Collection 
5778 2nd St. NE                tibetcollection.com
Washington, DC 20011               (800)318-5857
Designs, imports, wholesales, and retails clothing
and gifts made by Tibetan refugees. Provides
training and jobs for artisans. 

Fair Trade Federation member

Earth Creations, Inc. earthcreations.net
3056 Mountainview                  (205)426-2302
Bessemer, AL  35020
Eco-friendly, natural-dye  clothing, made in the
US.  "We are able to visit our factories on a regu-
lar basis and ensure that the  workers are satisfied
and that our high quality standards are met."

Earth Speaks                          earthspeaks.com
Organic Fashion   (866)ESPEAKS
186 Mohonk Rd.
High Falls, NY  12440
Women’s collection features transitionally grown
hemp and hemp/silk blends, handmade with low-
impact dyes. Entire line is made in the US. 

ecochic, inc.          ecochicinc.com
25 N. Block St., Unit B (479)571-1023
Fayetteville, AR  72701
Retail business promotes stylish clothing, acces-
sories, and gifts that are environmentally friendly
and fashioned in socially responsible workplaces.

Emperor’s Clothes emperorshemp.com
426 W. Alder St.                         (406)728-3149
Missoula, MT  59802
100% hemp and hemp/silk clothing dyed with
nontoxic dye. Made in Montana.

On May Day 2004, No Sweat Apparel launched this sweatshop-free
sneaker, made in Jakarta by union workers who receive: wages at least
25 percent higher than the local minimum, health insurance, meals,
transportation, and family rice supplies.
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Esperanza Threads:  Organic Apparel and
Goods                            esperanzathreads.com
1160 Broadway Ave.                 (440)786-9009
Bedford, OH  44146
"A democratically operated cooperative that
employs low-income individuals for manufactur-
ing organic cotton clothing in Bedford, OH."

Fairganic Goods  info@fairganic.com
117 N. Jackson Ave.                    (607)786-3550
Endicott, NY 13760 
Fair trade hemp, organic cotton, kenaf, and recy-
cled products for wardrobe, home, and office.
100% vegan. 

Family Organics organic-cotton-
2701 University Ave.                     clothes.com
Madison, WI  53705                   (888)883-8716
"We began in 1997 as a neighborhood cooperative
providing organic items at great prices to our
friends and community." Specializes in organic
cotton clothing.

Far East Handicrafts 
127 N. 36th St.            fareasthandicrafts.com
Seattle, WA 98103                      (206)633-1950
Direct importer from Nepal, India, and Tibet.
Handwoven cotton shirts,  handmade silver
jewelry,  pendants, etc. 

Fair Trade Federation member 

Fleecy Feet fleecyfeet.com
1331 E. Murphy's Lane                  (801)487-7512
Salt Lake City, UT 84106 
Makes fleece socks, scarves, pillows, blankets,
baby items, and pet beds in Utah.  "No sweat-
shops!  The people who make our products reap
the rewards."

Friends of the Third World, Inc.
friendsofthethirdworld.org

611 W. Wayne St.                        (260)422-6821
Fort Wayne, IN 46802 
Clothing, crafts, and books from producer co-ops
in Latin America, Asia, and Africa.

Friendship & Peace Society Embroidery
Project friendship-and-peace.org
3211 Mayflower St.                     (941)922-7657
Sarasota, FL 34231 
Cross-stitch embroidery made by Palestinian
women who are the sole support of their fami-
lies. Featuring: dresses, shawls, pillows, etc.         

Fair Trade Federation member

Ganesh Himal Trekking & Trading Co. 
P.O. Box 342                ghimal@aol.com
Spokane, WA 99210                   (509)448-6561
Handmade clothing, textiles, jewelry, more.
Imported from cottage industries and develop-
ment projects in Nepal. Fair trade since 1984.  

Fair Trade Federation member

Genopalette     genopalette.com
1110 Co. Rd. 319 (888)374-5371
Franklin, MO  65250
Undyed, untreated, natural-colored virgin wool
scarves, shawls, and throws.  Each piece handwo-
ven on a small family farm from the wool of sus-
tainably raised sheep.

Global Crafts globalcrafts.org
300B Flagler Ave.                       (866)468-3438
New Smyrna Beach, FL  32169
Retailer and wholesaler of fairly traded African
crafts,  shirts, shoulder bags, sneakers, and more.      

Fair Trade Federation member

Good Humans goodhumans.com
P.O. Box 2538 (831)420-0118
Santa Cruz, CA  95063
Selection of natural products, including hemp
and organic cotton clothing, purses, wallets, and
more.  “Most of the items we offer are produced
in small scale or co-op businesses owned and
operated by the workers themselves.”

Green Babies, Inc. greenbabies.com
28 Spring ST.                              (800)603-7508
Tarrytown, NY  10591
100% organic cotton clothes for babies and kids.
US-certified grown and sewn by a family-owned
and -operated factory.

Hempy’s   hempys.com
23810 Sundance View Ln.          (619)445-4888
Descanso, CA  91916        
High-quality hemp clothing and accessories, all
made in the US at monitored factories.

Indigenous Designs indigenousdesigns.com
975 Corporate Ctr. Pkwy.           (707)571-7811
Santa Rosa, CA  95407
Natural fiber wholesale clothing company offer-
ing fair trade,  cooperative-made sweaters, jack-
ets, shirts, towels, blankets, and more. Materials
used: organic cotton, silk, hemp, alpaca, eco-
wool.                   Fair Trade Federation member

Kasper Organics kasperorganics.com
6500 Hazeltine Ave.                  (818)988-3924
Van Nuys, CA  91401
Organic cotton socks, tees, sweats,  towels,
underwear,  and more.  Information about suppli-
ers posted to the Kasper Web site.

Kidbean.com kidbean.com
2400 NE 10th Ave.                     (954)942-2830
Pompano Beach, FL  33064
Offers fair-labor, natural-fiber, vegan children’s
shoes. Also organic cotton clothes, cloth diapers,
baby slings, wooden toys, maternity and nursing
wear, and more.

Kumba     kumbaclothing.com
P.O. Box 1012                              (707)937-0452
Mendocino, CA  95460
“Our goal is to bring the environment and work-
ers’ rights into business. We strive for this goal by
supporting organic farmers and unionized manu-
facturing in the US.”

Kusikuy        kusikuy.com 
311 Williams St.                           (866)KUSIKUY
Brattleboro, VT  05301
100% organic and  fairly traded llama and alpaca
blend knits. Handmade. Machine washable! Infant,
children, and adult sizes. Ponchos, sweaters, hats,
socks, mittens, gloves, and scarves.  

Fair Trade Federation member

designates Co-op America Business Network MembermCO-OP AMERICA’S Guide to Ending Sweatshops316

Yeu Mei Shon, owner of Cottonfield LLC, fits a customer in some of her
organic cotton clothing. All of Cottonfield’s clothing is made in the United
States by fair-wage workers.

Fair trade importer Far East Handicrafts displayed sweatship-free merchandise
like shawls, jewelry, and cotton shirts in their booth at Co-op America’s Green
Festival in San Francisco in November of 2003.
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Ending 
Sweatshops

Maggie's Organics           organicclothes.com
306 W. Cross St.                       (800)609-8593
Ypsilanti, MI  48197         
Organic clothing made using eco-friendly materi-
als and methods, in partnership with Malquidores
Mujeres, a worker-owned cooperative. Socks, T-
shirts, camisoles, etc.

Marketplace:               marketplaceindia.com
Handwork of India                    (847)328-4011
828 Davis St., Ste. 101  
Evanston, IL  60201
Dresses, jackets, skirts, pants, and housewares.
Nonprofit company provides employment to dis-
advantaged persons.  

Maya Traditions mayatraditions.com
3922 Mission St.                        (415)587-2172 
San Francisco, CA  94112
Fair trade wholesale business working with Mayan
groups in Guatemalan villages. Shirts, vests,
shawls, baby dresses, more.

Fair Trade Federation member

No Sweat Apparel
36 Border St. nosweatapparel.com
Newton, MA  02456                    617)527-2551
100-percent union-made, sweat-free shopping.
Including socks, tank tops, T-shirts, jeans, sweats,
hoodies, and even sneakers.

Ozark Rope Sandals          ozarksandals.com
12361 County Rd. 6330               (417)256-4673
West Plains, MO  65775
Handmade rope sandals from a woman-owned
home business.

PeaceCraft peacecraftinberea.com
307B Chestnut St.                      (859)986-7441
Berea, KY 40403 
Fair trade, not-for-profit, handcrafted home
decor, clothing, accessories,  and more. 

Fair Trade Federation member

Red Rain-An Environmental 
General Store          redrainstore.com
2803 18th St. S                            (205)871-9282
Birmingham, AL  35209
Offers fair trade arts and crafts from around the
world. Items include: clothing, jewelry, etc. 

Sahara Organics saharaorganics.com
Pier 70, Bldg. 2                         (877)4-SAHARA
Quality organic clothing and textitles direct from
manufacturers in Europe.  “We are concerned
about the ethical treatment of workers.  Workers
are paid a living wage.”

Sense-Organics                 senseorganics.com
P.O. Box 1529 (415)359-6914
Soquel, CA  95073
Certified organic cotton basics for babies, kids,
and adults, produced under fair labor conditions
in a production facility overseen by Franciscan
nuns. Underwear, loungewear, nightwear,
swimwear, and more.

Spiral Woman   spiralwoman.com
P.O. Box 14772                             (415)626-7821
San Francisco, CA  94114
Organic and natural cotton clothing made with
fair labor practices. Sizes for everyone from
infants to adult 4XL.

Splaff Flopps          splaff.com
P.O. Box 7604                              (619)221-9199
San Diego, CA  92167
Sandals and flip-flops made by hand in California
from recycled materials.

Swirlspace swirlspace.com
593 Guerrero St.                       (866)319-HEMP
San Francisco, CA  94110
Sweatshop-free, eco-conscious hempwear: Shirts,
pants, yogawear, and more for men and women.

Tomorrow’s World     tomorrowsworld.com
9659 First View St.                     (800)229-7571
Norfolk, VA  23503
Exclusive organic and natural-fiber fashions,
undergarments, socks, and accesories. Made in

the US or crafted under fair trade. Woman-
owned and operated.

Urban Ruby            urbanruby.com
P.O. Box 752                                 (516)932-5152
Bethpage, NY  11714
Sweatshop-free retailer selling organic cotton
and hemp clothing, fair trade handbags, and jew-
elry. Find information about Urban Ruby’s suppli-
ers at their Web site. 

Village Imports villageimports.com
170 E. Main St.                            (302)368-9923
Newark, DE  19711
Fair trade clothing, jewelry, masks, home decor
and more from more than 50 countries.  

Fair Trade Federation member 

APPAREL
Avon, Ben Davis, Carhartt, Graybear, King Louie, Kodiak, Nemisis, Oshkosh, Outdoor Out-
fit, Platinum Sportswear, Powers, Pro-Fit, Rubin Bros., Stone Cutter, Team Safety, Thinc
Actionwear, Time Out for Her, Union Jeans, Union Line, Wagoner, Wigwam (United Food
and Commercial Workers [UFCW]); Canyon River Blues, Diamond Cut Jeans, Sherpa Britan-
nia, Men’s 505, Men’s 517, Texas Jeans, Kids R Us, Sherpie, Toughskin, Eddie Bauer, John
Henry, Silver Unicorn, Britannia, Five Brothers, Givenchy, Tallia Uomo, Alexander Julian,
Hilton-Oak Gittman Brothers, HSM, Thomas Bradford  (Union of Needletrades, Industrial,
and Textile Employees [UNITE])

JACKETS AND SWEATSHIRTS
Athletic Cap Co., B.D. Baggies, California Ranchwear, Chaps, Christian Dior from Warnaco
Knitwear, Crystal Springs Shirt Co., Damon, Enro and Foxcroft from Apparel Group Ltd.,
Excelle Sheepskin and Leather Coat Corp., Fall River Shirt Co. Inc., Garan Inc., Garland
Shirt Co. (Brooks Bros.), Leader Mfg. Co., Lifewear Inc., Liteear, Maple Mfg. Co., Paul Fred-
ericks from Fleetwood Shirt Corp., Perfect Shoulder/Snap-n-Wear, Plains T-Shirt, Ree
Sportswear Mfg. Shootout, Mountain, Stone Cutter from Universal Overall Co., Sure-Fit,
Unionline, Union People Products, Windjammer by Universal Sportswear (UNITE)

CANVAS BACKPACKS, BRIEFCASES, AND TOTE BAGS
American Umbrella, Kenyon Industries, Universal TravLer Inc. (UNITE); Winston, Platt Lug-
gage (UFCW); Samsonite (International Brotherhood of Teamsters [IBT])

SCHOOL SUPPLIES
Writing Materials: BIC pens, Du-O-Lite mechanical pencils , Parker pens (United Steel-
workers of America [USWA]); Shaeffer pens and pencils, Pelican pens (UFCW); Interna-
tional Paper (UFCW).  Kids’ Scissors: Wisco Industries Inc., Clauss Cutlery (UAW).  Binders:
Elbe-Cesco Inc. (Novelty Workers).  Books, Games, Puzzles: Golden Books (UAW); Walden
Books from Rittenhouse Paper Co., Preschool Educational Aids from Ideal (USWA).  Musi-
cal Instruments: Yamaha Picolos, trumpets, trombones; Bach; Selmer USA; Bundy and
Buescher clarinets, oboes, flutes, brass, bassoons, tubas, and baritone horns (UAW); E&O
Mari Musical Strings (International Union of Electrical Workers [IUE]). Computers: Union
Built PC (Utility Workers Union of America[UWUA]/ Communications Workers of Ameri-
ca [CWA]/International Brotherhood of Electrical Workers[IBEW]); Van Elgort Informa-
tion Systems (CWA, IBEW).

FOOTWEAR
Air Step, Belleville, Brown Shoes, Carolina, Danner, Matterhorn, Natural Sport, Naturaliz-
er, Nunn Bush, Red Wing, Stacy Adams, Totes Boots, Wolverine (UFCW)

SCHOOL UNIFORMS
Tech Sew Manufacturing.  Cheerleading: Dehen. Band: Fruhauf Uniform Incorporated.
Military School: Accent Uniform Inc., Harmony Clothes, Jack Richards Limited, Rafael
Seitchick and Sons Incorporated, (UNITE) 

BEDDING
The Company Store from AMerian Down and Textile, Hollander Home Fashions (UNITE);
Pillowtex (UAW); Dan River Sheets (UFCW); Reliant Sheets (PACE International Union)

PERSONAL CARE ITEMS
Shampoo and Hair Care: Alberto Culver VO 5 (UFCW); Halo, Colgate-Palmolive (PACE).
Toothbrushes: Bretton Square Industries, BSI (Office and Professional Employees Inter-
national Union [OPEIU]).  Toothpaste: All brands by Colgate Palmolive (PACE)

UNION-MADE BRANDS




